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OVER THE PASS

The Chronicle-News Trinidad, Colorado

“Success in life and in family. I moved out when I was 18 and have chosen different career paths
to challenge myself and expand my knowledge. I’ve lived in North Texas my whole life. This is my
first move out of state and experiencing a new place. I’m hoping to open a retail dispensary here
in Trinidad.”
– Chris Camarillo, entrepreneur, Trinidad

TIM KELLER’S CONNECTIONS
“Impressing my family. My dad’s family has all graduated from Trinidad High School. I’ve got to
keep that going. I graduate this year and I want to get into the nursing program at TSJC. My family
pushes me to do my best.”

“What drives you?”

– Kayleigh Garcia, Trinidad

Photos by Tim Keller / The Chronicle-News

“I just try to go in the direction that makes me happy. I like to move around a lot. I’ve lived all over,
meeting different people and seeing how they live. This is the smallest town I’ve moved to, though
I seem to be moving in that direction. It’s been real relaxed, a cool little town. The people have
been super nice.”

“I just try to follow my joy, and of course my kids. We’re home-school parents so our world revolves
around them. We moved here from Georgia, and we’re volunteers for Colorado Parks & Wildlife.
We’ve spent a year traveling around Colorado in an RV, volunteering wherever we go. Life’s full
of adventure. I want to give my children all the opportunities and adventures humanly possible.”

– John Ficklin, service industry, Trinidad

– Tabitha Roe, adventurer, Trinidad

SUPER BOWL

Some Boston
Globe editions
suggest Patriots
lost Super Bowl
PHILIP MARCELO
Associated Press
BOSTON (AP) — It wasn’t exactly
“Dewey Defeats Truman,” but some
Florida readers of The Boston Globe
learned a different Super Bowl outcome than most on Monday morning.
Early editions of New England’s
largest newspaper ran a front page
suggesting the Patriots lost to the Atlanta Falcons on Sunday night, with a
headline that read “A Bitter End” over
a large image of star quarterback Tom
Brady falling to his knees. The Falcons
had a comfortable lead going into halftime, but the Patriots mounted a furious rally and won 34-28 in overtime for
the franchise’s fifth championship.
It’s not clear how many readers received the incorrect front page. Globe
officials didn’t immediately respond to
requests for comment Monday.
Boston-area editions ran the headline “A Win For The Ages” and showed

a triumphant Brady holding up the
championship trophy as confetti fell.
“When my husband saw that headline he absolutely bounced off the
wall,” Mary Tivnan said of the front
page they received in North Fort Myers, Florida.
The Brewster, Massachusetts, couple, like many New Englanders, spend
their winters in warmer climates.
Tivnan said her husband, Frank
Tivnan — a former Boston Herald
political reporter and spokesman for
the late Boston Mayor Kevin White
— went out Monday afternoon to
scrounge up more copies of the Globe,
for posterity.
Globe subscriber M. Charles Bakst,
a Rhode Islander also spending time
in Fort Myers, Florida, said he sympathized with the deadline pressures
that likely caused the Pulitzer Prizewinning news outlet to fumble such a
critical story for its readers.
Deadlines, especially on sports
stories late at night, sometimes force
journalists to write about outcomes
and lay out pages before games are
final. That lets news outlets publish
quickly when games end.
Bakst, a retired political columnist
for The Providence Journal in Rhode
Island, said the headline reminded him
of the infamous front page the Chicago
Daily Tribune ran following President
Harry Truman’s 1948 re-election victory over challenger Thomas Dewey. He
also wondered what impact the flub
might have on the newspaper industry

broadly, which has been struggling for
years as more people turn to social media and online news sources.
“I worry that this incident might
cause some readers to say, ‘That’s it,
I’m done with newspapers,’” Bakst
said.

Fox draws audience
of 111.3 million for
Super Bowl
Associated Press
NEW YORK (AP) — Fox drew an
audience of 111.3 million viewers for
the first Super Bowl to go to overtime,
falling just shy of the audience for
football’s ultimate game over the last
three years.
The Nielsen company said that the
top Super Bowl audience — and the
biggest for any American TV show
— was the 114.4 million who saw the
New England Patriots beat the Seattle
Seahawks in 2015.
That 2015 game also had a last-minute ending, but couldn’t match this
year, when the Patriots beat the Atlanta Falcons 34-28 in overtime. The late
rally may actually have handicapped
Fox: The Falcons led 28-3 at one point
and the game was looking like a rout.
Last year’s Denver-Carolina game
reached an audience of 111.9 million.

